Kotak Partners Rajasthan Royals;
Launches MyTeam Card - Special
Cricket Edition Debit & Credit Cards

Increasing pollution is detrimental to ‘Incredible In-
dia’ image: Leading travel and tourists associations

Jaipur Kotak Mahindra Bank
tedayannouncedthat # isthe
afficial partner of Rajasthan
Royals, and launched
MMyTeam Cards - a specially
designed range of Debit and
Credit Cards. This seasan,
fans of hdia's beloved spot
are getting yet ancther rea-
son o rejoice as, now, they
can own a spedallydedgned
Crichet-themed Debit andlor
Credit Card of their favourite
team— R gjasthan Royals The
Ketak CricketEdkionrange of
Debit and Credit Cards fea-
ture striking team Wsuals of
the players. the Rajasthan
Reyaslege Swatermark, and
the official team colours mak-
ing the card a must-have for
all passionate followers ofthe
game as they cheer on
theirfavourite team, Punest
Kapoor, President Products,
Altemate Channasand Cus-
temer Experience Delivery,
Kotak Mahindra BankLtd.
s#id, “hdia’s much loved an-
nual festival that marries
sports and entertalnment Is
underwayand with great de-
light we announce Kotak's
pamtnership with Rajasthan
Royals Kotak's Cricket Ed-

oc kotak.

tonrange of deblt and credn
cards MyTeam Cards, will
splceupthe seasen eventur-
ther. givingmillions of ardent
Rajaghan Royals supporters
a unigue opportunity to own
a small plece of their team
and display their fandom ina
unique way"Jake Lush
MeCrum, COO, Rajasthan
Royals said, “We're pleased
tohave Kotak Mahinda Bank
J=in as one of our parmers,
Kaotak is one of the leading
banks in India and we hawe
enjoyed their innowvative ap-
proach to this parinership.
We're always locking to get
closer toow fans throwgh our
acthations and preducts, and
the credit and debit cards
from Ketak are a brilllant op-
portunitytodo this. Kotahowill
also benefit hugely frem eur
large and growing fan base,
with more deeply engaged
customers.”

Health is wealth

Jalpur. A Two days Online
Workshop on “Life Skills -
Yoga, Physical Fitness,
Health and Hygiene * in cak-
laboration with Life Skills En-
hancement Cell & Swachhta
Action Plan (Hyglene) was or-
ganizedbythe Department of
Computer Science, at St
Xaver's Colege, Jaipuron 23
and 24 Seplember. Prompted
by rising reports of stud

need for Yoga in the Madem
World He demonstrate da few
Yoga exercises to manage
stress, andety and how to
refaxthebody The Next ses-
sion on was sened upby Dr.
Sanjeev Kumar, Director and
Haad af National Institute of
Ayurveda, Jaipur.

He stressed on the keytopic
at-Mindful Appreach to Ven-
tal Health and Hi He

an mental distress | depres-
sion and physical fitness its

New Delhi. Ahead of World
Tourism Day(2F September),
|eading trevel andtourism as-
sociations of India hawe come
togetherto appeal tothe gaw
ernment to strengthen the
packaging waste collection
and recycling ecosystem

hol toplaya

Delhi, Mumbal, Srinagar,
Varanasi Shiliong, etz. re-
celved a poor rating. Alsa, al-
mast half of the world's 50
most polluted cilesare(n In-
dia It projects a negative im-
age of ndiafindlan destina-
tions globally and adversaly
i t .Thecument

wital role to attract regional
and intemational tourlsts to
Indian tourist destinations.
The strengthening of waste
collection system and edu-
cating common citizens
about the importance of re-
sponsibie disposal ofvarious
types of plastics Wil ensure
|ess wastelitered at thetour-
igt hotspots and other Indian
cities, Currently, plastics|ike
multilayered packaging
{Chipshiscuits) and tetra
packs rarely get collected
due to their |ow value in the
recycling ecosystem, other
plastics like PET/HDPE
bottles are the most recyeled
globally and feteh INR 25-30
per kg forragpickers. Amonth
age, the Indlan g

pa:njsnlc is an opportunity fo
rethink the readmap to bulld
a clean, safe, and emdron-
ment-fii endly tourism ecosys-
tem. Pronab Satkar, Presi-
dent - hdian Association of
Tour Operators - Mational
Apex BodyofTour Operators
said, “Tourism sector is the
key for the revival of Indian
ecanamyand cleanliness will
play apivatal rale in the post-
COVID era to attract tourists.
Scared andbattered tourists
will seek destinations that
are safe_hygienic.and clean.
Pellution net enly affect the
emdronmentbut aksothaeul-
ture, society, and econamy
adversaly. Polluticn with re-
spect fo tourlsm encom-

released the Swaccha
Surehkshan|Cleanliness Sur-
way), in which many tourist

passes air noise,
solld waste and laterng, re-
leases of sewage, and
chemlcals, even architec-

Amritear, Jaipur,

turalfisual pollution. lMaost of

Flipkart Wholesale Expands
Footprint to 12 New Cities

luru. Fliphart today d the exp.

sion ofits operations into 12 new cities, enabling a one-stop
digital marketplace solution for the retail ecosystem which
will offer small busi awide selection of p ata
significant value. Expanding with the Fashicn categaryinthese
cltes, Flipkat Wholesale |5 leoking to digitally transfarm
kiranas and MSMESs to help them grow faster, retain their
custemers, and Improve their profitability. Ahead of the fes-
tive season, Flipkart Whalesale will now be operational in

hazi 1, Farid Mysore, Cl digarh Tricity, Meerut.
Agra, Jaipur, Thane-Bhiwandi-Ulhasnanar, Greater Mumbai,
‘asai-\irar-Mira-Bhayanadar, Thane (Kalyan-Dembivil) and
Thane (Navi Mumbai).Adarsh Menan, Senior Vice President
and Head - Flipkan Whelesale, sald,"As we enter the festve
season, we are excited to be scaling up our offerings across
12 cities, aiming to create more opportunities for MSMESs
and Kiranas. Fram trendy Jaipuri Kurtis to evergreen Mysare
Silk Saris, we alm to help small businesses embrace the
digitaltran sformali on and ememe as more robust businesses.
Since the launch we have partnered with several |eading
brands, ease of doi i digitally for SMBs

caughl the attention of su-
dents, howAyurveda explores
rel |

rtantto be resp 1
the physical health and hy-
giene and well-being of siu-
dents in the present scenario.
There source person of the
Sesslon of Yoga and Physk
cal Fitness onboth the days’
was DOr. Ajay HKumar
Dandotiya, Department of
Physical Education, 5t
Xavers College, Jaipur. He
addressed the students the

rijiju

the L P
among the mind, body, soul,
the senses. and their work-
ings.

The second day had a lot to
=ay about Self Safety and
Hygiene which was ad-
dressed by Dr. Shankar
Goenka, Chief Architect,
Managing Director - Woll
Factor, also an author, Coach
and TEDx Speaker.

and helping them leverage micre-m arketlevel B2B
and B2C insights from the Flipkart ecosystem to better un-
derstand customer demands specific to their area so that
they can buy and sell the right products. We're axcited to
see pur initiative contributing to the prosperity of MSMEs,
Kiranas and creating lakhs of new & exciting livelihood op-

portunities in hdia.”

dabi

these are easlly

le hill

Better planning in terms of
plastic waste disposal, cok
lection, and recycling mechs-
riism will usherin good heatth
and well-being, clean water
and sanitation, sustainable
cities and ities. and

stations, pilgrimage can
malntain their sheen.” Mr.
Milesh Shah- President -
Travel and Tounsm Associa-
tion of Goa. Subhash Goyal,
Hony. Secretary- Federation
if A ationsin indian Tour

hil and

producticn. These will send
posithe sgnals glabally that
shall augur well for Indian
tourism." *Cleanliness isthe
key to stimulate tewdsm in-
dustry in Ihdia. The habit of
littering, ineffective waste
management, and the pan-
demichasledtowidespread
peliution. Cwing to the current
pandemic, plastic waste has
increased dragtically, dueta
the surge in the usage of
plastic items But banning
plastic Is nota sclution since
COVID-18 has taught usthat
plastic |s an essential part of
our life, be it masks, PPE
kits, or santizer bottles,

The need of the hour is to
educate masses about |ts
correst disposal and recy-
cling, especiallythemost re-
cycled tyes of plastics, so
the negative effects can be
curtailed and our tourist

ism & y (FATH),
“Destinations which are nat
anly hyglenlcally sate but
alsavisibly clean will be pre-
ferred by the tourists, The
current pandemic has made
us realize that the health of
our planet is the pricrity, cok
lective efforts not anly bythe
govemment and municipai-
ties but by all indniduals, so-
clal, veluntary organizations,
and residentwelfare associa-
tions have to bemadeacross
our countryto curtail littering
and Improve waste collection
and recyeling efforts. Tourists
|aok for a surrcunding which
Iz pleasing to the aye. There
should beregular cleanliness
and heatth audits to ensure
thiat the Infrastructure and
ensiranmentare pristine . fwe
collectively contribute to-
wards this objective, then we
could usher towards a new
era of incredible India’™

Lloyd marks its entry into the refrigerator segment; launches
Direct Cool, Frost Free and Side by Side categories

Jaipur. Havells India Limited,
a leading Fast-Mowving Elec-
trical Goods (FMEG) com-
pany today announced its
entryiniothe refrigerator seg-
mentunder its consumer du-
rable brand- Lloyd. The com-
pany will also double the
ran gewith additional 25 mod-
els by Diwali this year The
refrigerator rang e s designed
keeping in mind the modem
kitchen aesthetics combined
‘with energy saving features
that adapt to the

from INR 10000-84890,
Shashi Arora. CEO, Lloyd

lifestyle. Thedluring transpar-
ent Interlors of the range
comes with anarayof atfrac-
tive fresh floral fascia design,
which refiects refrigerators as
avork ofart that blends with
your home decar, The refrig-
erators will be awailable in
capacities ranging from 120
lires to 587 lires, and at an
introductory offer price range

said, “With the legacy of be-
ing known as a cooling ex
pert over decades, Lloyd te-
day is among the top 3
brandsn thealr cond tioners
segment. Today, we are intro-
ducing DC, Sideby side, Fost
free range of refrigerators to
camplement other catego-
ries, in our attempt to make
Loyd & full-fiedged consum er

durable brand_Backed Zyour

NMake in India vision, we are
going to preduce all our re-
frigeraters in the country en-

equipped withBactshi eld tech-
nolagythat ellminates bacte-
ria and provides longer last-

better quat-
ity and relevant
customisations to our cus
temers. The refrigeraters
launched todaywil offer class
|eading features in a wide ar-
ray of capacities and price
rangethrough ouwr sireng net-
work of 10,000 dealers and
retail ers across the country.
Cur range of refrigerators
brings te our customers the
benedits of even cocling that
keeps all thelr food Items in-
eluding fruits and vegetables
fresher for a longer duration.
All this comes ata lower elec-
tricity cost due to the latest
Inverter technalogy deplayed
inthe newlylaunchedrange.’
Rewlutionizihgthe refrigera-
tor category inlnd a, The new
range introduced by Lloyd is

iny h to

a much needed featura in a
tropical counirylike hda. The
reH geratars range wi il feature
the unigue Decacod techno-
ogy that will ensure cocling
in every comer. It also con-
sists of flexi max design
which caters to the underly-
Ing need of mere storage for
disceming Indian consumer.
The above range Is rated as
per the 2020 energy rating
norms coupled with advan-
tages of the Inverter technaol-
ogy. In conjunchion withimver-
tor bechnelog y the new refrig-
erator range Wil come with
dual safety cc with

Conid-19: Inusible, Elusive
and the Advancing Enemy
{The wvst Century Pana-
demic)

Corrugated Box Industry in distress over
rising Kraft Paper Prices & Supply Dis-
ruptions During COVID Pandemic

Mumbal. The Corrugataed
BexIndustry is reeling under
thetwinblows4 mas sive Price
Inereases in a short span of
e manths on ane hand by
Kraft Paper Mils & cascad-
ing hikesin other Conversion
Input Costs onthe other hand
over the years. The industry
is gtaring at huge losses an
accaunt of these hikes dur-

catfing that, even pest-Chi-
nese ban, waste cuttings
prices would remain at el
evated levels in the foreses-
ablefuture for various reasans
d.Lockdowns all over the
globe due to COVID have
dented the generation & col-
lection of waste and scareity
insupplies

a.ndian Peper Mils could not

ing COVID
Kraft Paper Mils are citing
the most impartant reasons
behind these hikes are -

a.Both domestic and Im-
poted waste paper prices are
up by Rs. 4500-5000 pmt in
last couple of months during
covin

impart
ing COVID lockdown periods
resulting Inlawer inventery of
required grades and shortage
Insome lower grades atthis
point of time.

Sandeep Wadhwa — Presl-
dent, Indian Corrugated Case

4 g Jat]

b, Both Chira and Inda impan
their Waste paper primarily
from USA and Europe. As
China has proposed ban of
Waste Paper imports from
any country with effact from
1st January 2021, Chinese
FPaper mills are lapping up
whatever supplies availablein
overseas markets before ban

effective Thisesra

OLF and OHR that enhances
compressors life and makes
Lloyd refrig eratars highly en-
engy-efficient.

demand has pushed up the
prices of imported Waste pa-
per.

c.Kaft Paper miils are indi-

ers
{ISCMA), a PAN hdia body,
request all the Kraft Paper
Mills Associations to bring
stahilityin prices & to ensure
that supply chains are not
hampered during the recovery
phase ofthe hdian economy.
The Industry growth is ofvital
Iimpartance o our honourable
Prime Minister's cherished
dream of MAKE IN MDA The
support of all Kraft Paper
Mills a5 well as our valuable
clients is very erucial to
achieve that mission.




